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Content Gathering Workbook
Finding Good Content
· Start by researching the types of articles, blogs, or resources being shared in groups that cater to your audience.
· What are your actual prospects (or clients) sharing on social media?
· What gets them excited to read about and share with others?

· [bookmark: _GoBack]Research on Google – “Top Digital Marketing Blogs” – if you are targeting Digital Marketing Managers.

· Find similar websites to the base list you’ve gathered from your research with this Google search string “related:awesomeblog.com”
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Judging Content to Share
· Is it a reputable source? (Doesn’t have to be a major publication, but is it well-presented, proofread, not spammy.)
· Is it on topic? (Does this resonate first and foremost with what the PROSPECT is interested in, not just on what I or the client wants to sell them.)
· Is it timely? (An article about computer technology written in 2006 is likely irrelevant at this point. We try and gather content written within the past couple weeks.)
· Is it teaching something new or sharing information of value? (Value is what we look to provide the audience above all else.)




Social Media Automation Breakdown
Ultimately, it depends on what you are looking for and what will work for you and your business. The two options we recommend to those just starting out are Buffer and Hootsuite.

*Buffer
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· Price: Different tiers starting with a free option for individual users. We recommend the Pro at $10 a month as you are starting out. The free membership only allows 10 scheduled posts per profile per month.

· Social Networks: Twitter, Facebook (Profile, Pages and Groups), LinkedIn (Profile, Pages) Google+, Pinterest

· Pros:
· Highly customizable scheduling options.
· Extremely user-friendly and intuitive.
· Great tool for driving traffic.
· Integrates with Feedly.
· “Pablo” the social media image creator tool.

· Cons:
· Their LinkedIn Group functionality isn’t user friendly. You can connect a LinkedIn Page and still post to a group through there.


**Hootsuite
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· Price: Different tiers starting with a free option for individual users. We recommend the Pro at $9.99 a month when using multiple profiles/accounts.

· Social Networks: Twitter, Facebook (Profile, Pages and Groups), LinkedIn (Profile, Groups, Companies) Google+, Wordpress blog, Instagram, YouTube

· Pros:
· Manage all social networks, post scheduling, social listening and commenting in one place – leans more B2C, but can definitely be used in the B2B space as well.
· Custom analytics reports to give you insights into your audience.
· Bulk message uploader – schedule and send out your posts and messages by uploading a CSV file.

· Cons:
· Upcharge for vanity url shortening.
· Must use the Hootsuite branded shortening tool.
· Analytics reports are another upcharge – but overall the price is pretty fair.


Oktopost
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· Price: Free 30 day trial, from there the cost is typically higher as this is marketed for teams and enterprises. Pricing options can be found here.

· Social Networks: Twitter, Facebook, LinkedIn, Google+

· Pros:
· Emphasis on B2B.
· Integrates with Feedly, FB ads, Google Analytics, HubSpot, Salesforce and many more marketing tools.
· Custom messages for different platforms.
· Top-notch scheduling tools.
· Lead monitoring and lead gen tools to determine what network a lead/client came from.
· Content curation tools, editorial calendars, social automation and whole host of other features.

· Cons:
· Price is a big point for most people, but they offer a lot of tools in return for the cost.
· All social network notifications not in one centralized place – must be accessed through individual connected profiles/pages.


Getting Started
1. List 4 publications (blogs, websites, podcasts, Youtube channels, etc.) that share content that the people in your Prospect Profile are interested in.
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

2. Write a 1-2 sentence description of the type of content and resources you will provide your audience. Follow that up with an explanation of why these topics interest your prospects.
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

3. Gather 20 pieces of content (articles, videos, discussion questions, etc.) for your audience and put them in a Google Sheet or Excel sheet following the format of the training.
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