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It might sound like a large claim, but it’s only because I’ve seen 
people in your exact shoes right now. For example: 

 
 

Now, you might be wondering…is this going to cost me anything? 
Here’s the deal, I want to be totally up front with you.  

 



 
 

Now before I get too far, I want to make sure that you guys know who 
Ben is. 

 
 We also have a gift for you… 



 
...typically a $1500 value by itself...you’ll get it for free. 

 
Now, I’ve got a lot of content planned for you, I just want to take just 

60 seconds for anyone who doesn’t know me or my company, 
LinkedSelling, to let you know WHO we are and WHY I’m even 

qualified to share this information with you before we dive into the 
good stuff.  

 
 



My work has been endorsed by almost every leader in our industry: 
 

 

 
And I’m only saying this to give you an idea of what’s possible 

because you’re seeing me now… but you didn’t see me when I first 
started out.  



 
Because back in 2009, the company I worked for closed and I was 

faced with a decision…go to work for another company, or go out on 
my own. 

 

 
And I started using a different approach… 

 
An approach that would get me into meetings with the EXACT types 

of clients I wanted to work with. 



 

 

 



 

 
 

 
 

You need to be targeting the RIGHT people, not just anybody… which 
means you need to have your AVATAR figured out - who are the 

prospects that really move the needle forward for your business? 



 
 

Next, how do you make your services attractive for your prospects? 
This is all about positioning. 

 
For example, a Harvard study found… 

 

 
 



 
 

 
 

Third, you need more people to know about your solution. This is 
where you’ll have a clear and cohesive plan for your Marketing and 

Brand Awareness,  

 



and next, you’ll need a way to find those people - this is Prospecting. 
 

 
You also need a way to reach out, and bring them into your network. 

That’s when we move onto building your contact list and actually 
making connections. 

 
Moving on to Level 2 - this is where all of your foundational work 

makes a difference and you really start seeing results! 

 



 
...because there’s really no use in having a contact list if you don’t 

have a way to start real business conversations that lead to 
consultations or sales appointments.  

 
 

 
This is where you make the sale and move your business forward.  

 
 



 
 

And then from there, with those basics in place, you need a way to: 
Maintain consistent top of mind awareness. This is where Drip 

Marketing comes into play.  
 

 
You need a way build strategic relationships with press and guest 

posting opportunities - that’s good PR. And once you have all this in 
place, you can build and maintain referral relationships using our 

system to allow you to scale your business. 
 



 
Finally, there are a few things that successful business owners and 

entrepreneurs rely on to help them reach that first 100K and beyond - 
they are community, expert help, and mentorship.  

 

 
 

Now, when you put it all on one page this like, all of this can seem like 
a lot, right? 

 

 



 
 

 

 



 

 
Like Tony Robbins says, 

 
Now we have a limited amount of time together today so, I’m going to 

go through the most crucial parts of the 6-figure formula with you;  

these are the four most ESSENTIAL pieces of the formula if you want 
to hit 100K.  



But first, we need to discuss the vehicle or the tool, that allows us to 
accomplish each part. What is it? Well, the answer to that depends on 

where your prospects already hang out.  
 

And for most people targeting businesses or professionals of any 
sort, LinkedIn is the perfect place 

 
...because there is no other place online where you can find perfect 

clients and get connected with them like this. 

 
 

 



 
 

Now, let’s talk about how you can put the 6-figure formula into play 
for your business using LinkedIn.  

 

 
 
 
 



 

 

 

 



 You ask yourself a few of the questions we’re going to cover and do 
some research to find the answers… you want to target your best 

prospects, the ones who will really move the needle forward in your 
business.  

 
 

This means you need to “niche down.” You might have heard the 
phrase, “the riches are in the niches,” or like Seth Godin said, 
“Everyone is not your customer.” And it’s ABSOLUTELY true.  

Because you cannot be everything to everyone. 
 

And don’t worry, as you grow, you can expand outside your chosen 
niche. In fact, look at what our client, Aaron Agius did… 

 

 



He initially started out targeting “Marketing executives and directors 
in Australia.” Now, he didn’t ONLY work with Australians. But he 

tailored his LinkedIn work more specifically to that audience to help 
him stand above the noise. Once he began to get a following in that 

niche he has since expanded to include international audiences. 
 

Here’s another example, 

 
He could help anyone with their taxes, but he has specifically chosen 

to work with American expats in Asia. 
 

Is he missing out on business? No. It’s the opposite. He’s able to 
speak to a specific group of people who have very specific, shared 

experiences and interests.  
 

In his communication, he is now able to speak directly to those 
specific needs and interests, positioning himself as THE go-to guy for 

anyone in that situation who needs help with their taxes. 
 

But it doesn’t just have to be finding your niche based on geography. 



 
We have clients who tailor their LinkedIn campaigns to all sorts of 

different niches. 
 

 

 

 

 

 

 



Create the guide to your IDEAL prospects, your HIGH-TICKET 
prospects so that you can make your messaging resonate with the 

EXACT type of person you want to set appointments with. 
 

When you have this kind of clarity, it gives you a laser focus, and let’s 
you tailor your LinkedIn efforts to stand out to a specific type of client 

.  
So for me, once I had this prospect profile in place….  

 

 
 

 



 
 

So as an example… 
 

 
And you can see here from Luda’s comments that the process we’re 

sharing today has led her to make 3 times what she did in her 
previous job...within just a year. 



 
 

Once you have an optimized profile, and have used the knowledge 
you gained about your avatar to determine how you’ll position 

yourself according to what your specific prospect wants and needs, 
you can move on to the next most critical task prospecting.  

 

 
 



 
It’s a simple, straightforward process… 

 
First, go to the search bar and type the title of the people you want to 

do business with. 

 
 

You’ll want to plug in the details for what makes sense for YOUR 
business.  

 



Second, Pinpoint your exact prospects using LinkedIn’s Advanced 
Filters. 

 
 

Here’s a search that you might use if you’re targeting local business 
owners.  

 

 



 Just in the St. Louis area, 5100 results.  And these are only 2nd 
degree connections which means I can reach all of these people. 

 
Here’s a search you might use if you’re targeting business owners all 

over the United States.  

 
 
And this same kind of process works no matter what country you’re 
in.  So in the US, 6.5 million plus business owners that are either 2nd 

or 3rd degree connections.  
 

Or, let’s say you’re going after a specific type of person in a specific 
industry.  Like CEOs of IT companies...  



 
 

 
  56,000 results for that one.  

 
And it works even if you have a more broad criteria.  Like let’s say you 

want to go after “professional women:” 

 



There are over 2800 groups that cater to professional women, giving 
you access to hundreds of thousands of prospects. 

 
Or, let’s say that you’ve got a really focused niche.  Even things like 
Cooking or Golf enthusiasts, which you’d never think would be on 

LinkedIn….they definitely are.  

 
 

 Thousands of people interested in golfing that you can target on 
LinkedIn 



 
 

So of the four essential parts we’re covering today, we’ve determined 
our AVATAR, we’ve started with our positioning and brand with our 
profile and we know how to prospect and find our ideal clients on 

LinkedIn, next we need to build our list of targeted contacts using the 
prospects you just searched for.  

 

 
Remember, these contacts should be a perfect fit for your service… 



So, on LinkedIn, you can send each of them a simple connection 
request, but here’s the thing - and this is KEY - LinkedIn gives you the 

option to “Connect” and use the generic message LinkedIn has 
prefilled for you OR you can add a personalized friendly note.  

 
Here’s a script we use… feel free to adapt it for your own use… 

 

 

 



You’ll notice that what’s important here is that we’re NOT pushing for 
the sale right away. Our goal is simply to connect at this point and the 

personalized note makes all the difference. 
 

And here’s why this works so well… One, because you don’t go for 
the jugular right away, your prospect is more open to trusting you. 

And we know that without trust, you won’t get the sale.  
 

And it’s so true. That’s why our entire strategy is built around 
establishing trust and developing a relationship, as you’ll see in just a 

minute.  
 

So by taking the time to personalize your message, instead of using 
the generic one, you show that you’re not just out to get numbers… 

you’re a real person interested in starting a real conversation.  
 

 
 



This is what leads to a 40%+ acceptance rate. This also tag-teams 
with an optimized profile because if your profile is optimized to speak 

directly to the people and organizations you help and you have a 
strong picture + headline - that’s how you get more requests 

accepted. 
 

Okay, now that you’ve got new connections and you’re building a list 
with targeted prospects, ideal for your business you’re ready to move 

on to level two.  

 
 

We’ve covered how to build your list of targeted connections, so now 
we can move on to Level 2 and we’re going to continue with the next 

critical step - Lead Generation.  
 

This is all about how to use messaging to drive your ideal prospects 
to an initial consultation, or sales appointment. 

 
For this, we use what we call the Multitouch Point Messaging 

Campaign, where you’ll be sending a series of messages on LinkedIn. 
 

Here’s how it works… 
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After you start getting leads coming in, you need to drive sales and 
enroll your prospects into your services.  

 

 
 

Now the key here isn’t to throw all the goodwill, and tried-and-true 
relationship building strategies that we’ve used to this point straight 

out the window. 
 

 
 

Now that might sound like a Jedi mind trick. And to be honest, it may 
be.  

 
But if you think long-term and not just the quick-fix mentality of ‘How 
soon can I make my pitch?’ you’ll have better success closing deals. 

 



It’s so important that I’m going to let one of my biggest inspirations 
Zig Ziglar sum it up.  

 

 
You don’t hear Zig saying in there that you need to “Always be 

closing.” Nope. Focus on each step in the relationship before a lead is 
ready to buy. 

 
Next up is drip messaging.  

 
 



Once you’ve 
worked your prospects through the main messaging sequence, you’ll 
have on average 21% agree to the phone call, so what do you do with 

the 79%? Do you just toss them aside like yesterday’s news? 
 

Of course not! You want to routinely get a message out to your 
prospects so that you stay top-of-mind when they have a need. 

 
 

The majority of time, your prospects may just not be ready for your 
services. his means you to need to stay top-of-mind and stay in front 

of them over the long-term in a way that isn’t pushy.  



 
 

You can continue using LinkedIn messages, sharing other people’s 
content to make a valuable contribution to your prospects.  

 
 

And you can do the same through email, LinkedIn status updates, and 
group contributions. The point is just continue to check in and share 

content and value every month or every couple months.  



Here’s an example of one of our clients we met a bit earlier, Mike 
Mertz, who is using this exact approach…. 

 
 

Staying top of mind means that your prospects think of YOU when an 
issue you solve crosses their mind because you are the person they 
see popping up in their feed and with your routine drip messages.  

 
Next up is - PR and referrals.  

 
 

Inside Linked University, we cover this in depth, so for right now, I’m 
going to take a step back here because there are lots of other 

applications for this system, too.  



 
 

Finally, the last step in our 100K plan - support.  

 
This is about community and mentorship - because getting to that 
100K level can be tough if you try and do it alone. That’s why I’ve 

included this section.  

 



It makes me think of the quote by Isaac Newton...  

 
 

 In my journey, I know I would not be where I’m at now, if I hadn’t 
found community and mentorship. There’s just no way. 

 
So I HIGHLY encourage you to look outside yourself and find a group 
of people with the same mindset, and the same challenges you face.  

 
A group like Linked University where you can  join people who’ve 

been where you want to go because they can cut your learning curve 
and exponentially boost your business - and your revenue.  

 

 



And there you have it - your 6-figure LinkedIn Formula.  

 
For most people implementing these marketing pillars in their 

business is overwhelming, but with our system you get a step by step 
formula that covers the whole enchilada, and you now have in your 

hands a whole system that effectively addresses each and every part 
of your business, that you need to get you to the 100k+ level! 

 
And you can do it without spending thousands of dollars on 

advertising or trying to spend time developing complicated funnels 
that require a LARGE amount of content OR a substantial email list to 

begin with. 
 

Instead, you can efficiently implement every step and achieve ALL of 
this, using our system on LinkedIn. 

 
Now, let me ask you this again… How important is an extra $100K in 

revenue to you?  



 
 

Because look you’ve got a decision to make, I’ve seen first-hand what 
the consequences are when a business doesn’t have a defined plan to 

consistently bring in new prospects, leads and opportunities. 
 

For those of you who have read my book you know that I’ve seen 2 
companies fail because they simply relied on referrals. The first was 

my dad’s business. 
 

 



 
As a kid I remember walking into his office and seeing the mountain 
of invoices on his desk. And he told me ‘We just can’t make it work 
anymore.’  And he was forced to shut his doors, because word of 

mouth and referrals had dried up, and he didn’t have a system to keep 
the leads and clients coming in.  

 
It was over. 

 
That was a REALLY hard day. And it sticks with me. 

 
It’s why we’re committed to sharing information like we are today and 

doing whatever we can to inspire businesses of all sizes to put a 
system in place to get consistent leads and keep off the cashflow 

rollercoaster once and for all. 
 

 
 
 



Now, could you just take what I’ve given you today in the blueprint 
and do it on your own without my help?  

 
 

Maybe, although very few people do.  
If you know that it’s time to make a change and that you’ve gotta do 
something DIFFERENT if you are going to reach your goals, then I 

want you to be a part of Linked University.  

 



 
And I’d love for you to join, so my team and I can help you implement 
these processes and get the best results possible, as fast as possible. 

 

 



 

 
 

 
 

 



Like Dan Demers did… 

 
 

 
 



 

 



 
 

So if you want to get the kind of results that Matt Jones had… 
 

 
 

OR, if you want results like Joe here is getting... 
 



 
 

Or like Luda Drummond, who we met earlier... 
 

 
 



And it doesn’t matter what level you’re at now… 

 
 

 
 



 
 
 

 



 

 

 



 

 
 

And you can see from some of these comments how much value our 
members are getting out of this program and the high level of 1-on-1 

support that you’ll be receiving: 



 

 



 
 

And then, because you’re here now, we’ve also decided to add in two 
bonuses -  

 



 
 

So I made you a promise just now, and I’m going to add to it with a 
few more guarantees just to make this even more of a no-brainer for 

you.... 
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 Now, here’s what some more of our clients have had to say about 
Linked University, and their results. 
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Alright, as a thank you for joining us today and for sticking around, 
here is your gift that I promised you… 
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But if you’re ready to reach 100K and beyond just like so many of our 
clients… If you want to achieve something extraordinary in your 

business, then let’s make it happen today.  
 

Join Linked University, go to the link on your screen right now, and 
let’s work together to get you and your business to the next level. 

 

 
Guys that’s all the time we have together today.  

 
For those of you who have jumped on board today, I’m very excited to 

work with you.  And I’m really pumped to see the results that you’re 
gonna get in your business.  Seriously, guys congratulations.  This is 

going to be a game changer for you.  
 

So, for those of you who are still on the fence, you know what the 
decision needs to be for your business, so let’s just do it now so we 
can get things rolling.  Like I said, our best clients are people who 
trust themselves and take action which is why we offered the Fast 

Mover Bonuses today.  
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So if you want those, I’ll leave the webinar up for just a couple more 

minutes so you can get your order in. 
And with that, THANK YOU all so much, and I look forward to talking 

with you very soon. 
 
 
 
 
 
 

 


