
 

Download your Action Book: 
LinkedSelling.com/Tag-Action-Book 

 
Download your ROI Calculator: 

Linkedselling.com/tag-roi 
 

We’re here to dive deep into the Appointment 
Generator system that we’ve outlined over the past 
week or so to give you the tools you need to start 

getting more clients.  
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But I gotta tell you,  it’s been humbling to hear from all 
of you over the past week or so about some of the new 

material we’ve been putting out:  
 

 

 

 

                                                            

http://linkedselling.com/


 

 

 
And the reason that it has hit home for so many people is that most business owners realize 

that…. 
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  Here’s the deal, I want to be totally up front with you.  

The systems I’m going to show you today, they’re going to revolutionize your business.  
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Now, there’s something important that I want to say, and it’s what really gets me excited 

about what we’re doing today… 

 

But what do we do about it?  What’s the solution?  
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Here it is.  My company did a study a little over a year back of over 1,300 businesses. When 

asked the question, do you sometimes or consistently struggle to maintain cashflow in your 

business? 
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And the way to do it is the system that my company and I have developed, that I’m going to be 

diving into with you today.  
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This comes down to knowing your product or service. And knowing your prospect. 

Without a compelling reason why, how can you effectively communicate and attract any 

prospects from the get go? 
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This is a value identifier map and each of these categories delves into the 
day-to-day of your prospects: 

 

So after doing this research and putting these components in place, I knew I had a strong Foundation. 
 

But I needed a place to put all that research to good use. 

A place that would generate traffic, and convince visitors that I was a person they NEEDED to get to 
know: 
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When you embrace the Appointment Generator system and the model I’m walking you 

through today… 
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And just like Miles here discovered, when you use this approach it’s counterintuitive but it 

makes booking appointments EASY.  

 

 Now Miles went on to implement the rest of the system we’re going to be going over today. 

And had his best month ever. What does your top month look like? 

It might be more than that $45k…but if you add this system onto your business, you’ll start 

seeing your top months soon enough. 

Now, back to our story… 

.  

                                                            

http://linkedselling.com/


 

 

 

 

                                                            

http://linkedselling.com/


 Here’s one of our clients Tom Swip, and you can see how he’s positioned as the 
Founder of Midwest Manufacturing Leaders, his LinkedIn group.   

 

Now when a prospect views Tom’s profile, they view him as a peer and a leader in 
the industry.  

And it works for all sorts of businesses, including my girlfriend Jess who runs a 
group on facebook called the Variety Seeker Tribe. 
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Her company sells personal development courses and coaching, and she’s now 
seen as a real leader in the eyes of her prospects​. 

Or​ Annie Brock​ who runs the BOLD Leaders Forum.  

  

She works with business owners, executives and managers who lead teams. 

Or how about ​Aaron Agius,​ and his platform which has opened doors to high 
level executives who are interested in his company’s seo and content 

marketing services.  
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He has thousands of prospects at his fingertips, and it’s generated multiple six 
figures in income for him.  

Another cool thing about this group is it started out as a local community. Strictly 
for marketing leaders in Australia. But as Aaron’s company has grown and 

expanded internationally, so has his leadership platform on LinkedIn.  

Or ​Henri Schauffler,​ whose group DC Small Biz Executives Forum helps 
position Henri as a leader among his prospects.  

 

 

And the list could go on and on and on and on… 
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We’ve been on the Inc. 500 list each of the last two years for the fastest growing 
private companies and a part of Entrepreneur Magazine’s 360 list, which was an 
amazing accomplishment that my team is really proud of. 
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Now, why am I sharing this all with you on this free masterclass?  Why not just 
continue working for people that pay us thirty to fifty thousand a year? 

 

 

 

So, I’ve told you guys about my business…but who am I REALLY…. 

If you read my book, you know that I had a good upbringing and worked in my 
dad’s family business until I was 22.  
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 So NOW, I spend most of my time with my partner Jess, our son Eddie, and our 
dog Oscar. There’s Jess and I in Venice, and there we are in New York, where we 

lived for all of 2016 actually…just for the fun of it. And there’s Oscar. And as much 
as we love Oscar, he’s been pretty jealous lately because we now have baby Eddie 

at home too. 

 

Which needless to say has been life changing, and has become a really motivating 
factor for me, and changed my view of what’s important, and really made me want 

to make a greater impact in the lives of more people.  

So that’s who I am as a person.  And professionally… 
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 And when I talk about making an impact that’s not just lip service… 

 

                                                            

http://linkedselling.com/


 And I’m not sharing this to brag or anything, I just want you to know 
that this is credible and when I talk about making an impact – it’s not 
just a financial impact. Because that’s not our only motivating factor 

and I’m sure it’s the same for many of you out there. 

 

 So let’s move on to the next part of the system, which is CONNECT.  

 

This is where you’ll start relationships with your BEST prospects AND 
systematically convert them into leads, appointments, and eventually clients.  

Here’s how it works: 
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Here’s one of our clients Mike Adams, a coach and consultant in the real estate market: 
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That’s just from the first few weeks guys. But what about the ONGOING 
outreach?  

Well, here’s another client, Sean Murphy… 

 

And another one of our clients, Aaron Agius, who you heard from earlier…. 
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More Examples… 
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This example is if your group is on LinkedIn...you can set up a welcome message 
that is automatically sent by LinkedIn to all new members:  
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Basically you thank them for joining your group, and then you offer as a personal 
“thank you” for joining, a complementary strategy session or consultation. 

Whatever you want to call it, the strategy remains the same. 

AND as a group owner you also have the ability to send out Group 
Announcements which work like an email blast to your members.: 
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So it’s not just one opportunity you have to get your name and face in front of 
your prospects. You can use these announcements to provide additional content 

or value. To send out invites to upcoming events. Or limited-time offers. And it 
can be a great boost to bottom-line appointment setting whenever you need leads 

quickly. 
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So with these couple strategies, it might seem like a lot to keep track of before we 
even get to the 3​rd​ messaging strategy… 

 

 That way it’s mapped out in advance, and very well coordinated.  
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So all the guesswork is eliminated and you know every day exactly what you need 
to do to get the results that you want.  

 

In it, we cover everything you need to know about building your system and 
support you along the way with guidance from people that have implemented 

these systems in 1000s of businesses. 

Now, let’s talk about the 3rd and final strategy I mentioned… 
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Because you are connected with them you’ll have access to their email. By simply 
sending them an email saying “Hey, just want to make sure you saw my message 

on LinkedIn…” you’ll get a ton of responses from prospects.  

 

Knowing that, why not systematize it? That’s what the email blueprint is all about. 
We’ll show you how to systematize it so you don’t have to send hundreds of 

emails 1-on-1. In fact it will take you just a few minutes…but your prospects won’t 
have a clue. To them they’ll think this is a personal note you sent just to them.  

 

And, it’s 100% SPAM compliant.  Meaning that this kind of email is most certainly 
not spam.  Think of it just like following up with a friend.  It’s essentially the same 

thing. 

 

Again, what we’re really focused on here is using email in conjunction with a 
social messaging campaign. 

 

The full campaign is designed to add value to your prospect’s world.  Not to just 
harass them into taking an appointment with you.  
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Like some note that says Sent via infusionsoft.  When you are going after your 
high-ticket prospects, relationships count. And a blatant email blast sent by a third 

party is a big no-no when your goal is appointment generation. 

 

You want it to look like a personal outreach… like a follow-up you’d send to a 
friend something. 

 

                                                            

http://linkedselling.com/


Because of that personal look and feel - this playbook is so effective that it should 
be reserved for your best prospects and strongest relationships.  

 

Like the multi-touchpoint campaign –one and done isn’t the path to appointments. 
Look at this study by Microsoft a number of years back on the average number of 

touchpoints it takes to sign a client: 

 

 

It’s not one. 

 

You’re looking to reach a lot of prospects, but need to be efficient. So personalize 
where you can. And use some well-crafted copy to make it feel 1-to-1. 

Use their name. Use the value identifiers you listed from the Create phase. Offer 
value. And write to them as if you were writing to one individual prospect. 
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Even if that message is going out to 50 people at once. 

 And as far as the software and messaging goes it’s really easy to set up and can 
broken into 3 main steps: 
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It’s that simple. And once you’ve got your sequence in place, all you need to do 
each month is upload the new prospects and they’ll be entered to get this type of 

warm email direct to their inbox. 
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Now I’ve shared with you... 

 

But it’s about a much bigger picture and a much bigger GOAL than just taking a 
script and getting a few appointments.  

 

  But at the end of the day, you ran the numbers for yourself on the ROI calculator.  
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You plugged in what it is that you care about achieving.  You know your numbers. 
But whatever it is, it starts with taking the first step and making a commitment, 

and it can build into something amazing, and this is totally doable for you. 
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Like I mentioned the warm email blueprint is a MAJOR part to the program. By 
combining LinkedIn with email, in a very easy to use manner that makes a lot of 
the ongoing messaging totally hands free – it’s going to make this system even 

more powerful for you. 

 

So, that’s why we decided to include... 

 

                                                            

http://linkedselling.com/


The automation software that has sold for thousands in the past by itself, you are 
going to have a 6 month license included in your membership to The Appointment 

Generator. 

 

We have a team of implementation specialists in our training department who are 
expert at putting these strategies into place in our clients business.  
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All of them have been hand selected for their knowledge and expertise, and they 
know all of our strategies inside and out.  They also have a direct line to me, for 

anything that requires my personal attention.  

Now, I’m so confident in our process and the results that you’re going to get, that 
I’m comfortable enough to offer 2 guarantees.” 
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Join-TAG.com/today 
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Join-TAG.com/today 
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Join-TAG.com/today 
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And guys, let me tell you that unlike most other programs out there…this is 
actually going to be FUN for you. Because our members area and the entire 

program is Gamified. You get points for everything you do, we’ll have contests, 
and we’ll be giving out prizes to our members throughout the program.  

Why do we do this?  

Because we know that by making it fun, and offering rewards for different 
activities and completion…that MORE people will do the work, and MORE people 

will get the transformation and results that we want you to get.  And when that 
happens, we get more referrals and have so many ELATED clients who turn into 
raving fans…like some of these clients of ours,  here’s what they’ve had to say 

about this program, and about their results:  
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Join-TAG.com/today 
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Let’s start with the question that a lot of people asked… 

 

And maybe you’ve wondered some of these things too: 
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So what about the other questions mentioned above? 

These come down to..they are excuses, they are doubts.  I could speak to each of 
these, but the best thing is just to show you more people who have fit all of these 

criteria and been in the same boat: 
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So let’s talk about that. The best way to answer that is to do a quick ROI 
calculation.  
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>>Download ROI Calculator at ​Linkedselling.com/tag-roi 

HOW MUCH revenue are you expecting to generate over the next 12 
months using these strategies? 

So again, your ROI calculation is going to be based on your unique situation, but 
remember… 
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So just to recap, when you join The Appointment Generator with the 
early bird link by Thursday at midnight, you’ll get… 

 

Join-TAG.com/today 
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I’m going to assume this isn’t your first time attending a webinar and being 
excited about an opportunity.  I’d like to think this one is better because of the 
strategies and teaching.  But you’ve attended webinars before, and maybe you 

haven’t done what you’ve learned.  

This is an opportunity to get on a different path.  

 

Join-TAG.com/today 

 

linkedselling.com/9-email-templates 
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One last word from our clients... 
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