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How This One Coach For Coaches
Doubled Their Event Registrations and

Achieved a 20%+ Show Rate With a
Proven LinkedIn Ads Strategy

The Problem

Karen Cappello specializes in business development for coaches.

Before she came to us, she was underwhelmed with the results her old marketing team was getting
through organic methods and she wanted to test out promoting her event to prospects on LinkedIn.
She had spent a ton of money on Facebook but was not happy with the return on investment nor the
quality of the leads.

Her main goal: Generate registrants for her free 3-day online workshop, Conversation Catalyst, for
business, executive, and leadership coaches.

That’s when she reached out to LinkedSelling.

Their Target Market

Before we launch our campaign, we first have to dive deep into the types of people that we will be
targeting.

For this, we decided to target professional coaches from contact lists, Karen’s website traffic,
member skills and job titles such as:

Certified Professional Coach Career Coach
Executive Coach Leadership Coach
Business Coach Certified Coach
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We also chose to target member groups

for coaches like: “I've been working with LinkedSelling for

Professional Business & Executive only 3 months now and | couldn’t be more

Coach Network thrilled with what they’ve been able to do

International Coach Academy for me and my business...they track and

Coach For Life Alumni dive deep into the performance of our
MCCs - Master Certified Coaches ads campaigns, emails and overall funnel,

For company size, we focused on solo providing insightful recommendations and

business owners and those who have optimizations along the way.”
under 10 employees.

- Karen Cappello

The Solution

After determining the perfect target audience for Karen's
event and services, we launched our tested and proven
3-step system for paid LinkedIn Ads.

The 3-step system included:

) Complimentary 3-Day Online
S.tep 1: ' ' : : Workshop For Coaches
LinkedIn Ads Using Audience-Specific Messaging wih K :

Step 2:
Landing Page Leading to Signing Up For the Event

Step 3:
Follow Up Emails Urging Folks to Sign Up For the $27 VIP

Offer and Reminder Emails For Those Already Signed Up For
VIP

Here is an example of an ad that we ran for this campaign
on Linkedln: L shop] Uncover The Power of Conversation
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The Results

In just 3 months, our team DOUBLED their registration numbers from 180 to 350+ since the last time
she promoted this event.

For the two separate events that we've run so far, our campaign has produced over 400 registrants
with show-up rates of over 20%.

AND, this is the first time she has run paid ads on LinkedIn and for this campaign, our team was able
to achieve registrations for only $20 each.

With the high number of new leads that were generated from this campaign, Karen now has the
potential to add even more potential coaching clients to her roster over time.

The best part about implementing this strategy to generate event registrations?

This system is EASILY replicated month after month, giving Karen and her team the tools they
need to consistently grow their email list, increase awareness, and boost their number of event
registrations time and time again.

About Karen Cappello

Industry: Executive Coaching for Coaches
Location: Tucson, AZ

View Company Website: https://karencappello.com/

Think We Can Help? .
Let's Chat to See How We Can Help Generate Click Here

Quality Appointments for Your Business!
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